The purpose of this paper is to examine the effects of prior expectation, perceived performance, and degree of match between prior expectation and perceived performance toward on service satisfaction in new IT service based on the disconfirmation theory proposed by Oliver(1980) . To this end, we establish the conceptual research model based relevant literature reviews. And we employed a field survey of new IT service users and conducted an empirical method utilizing evidence from 295 respondents. The results of this study are summarized as follows. Firstly, prior expectation did not a significant negative influence upon service satisfaction. Secondly, perceived performance had a positive influence upon service satisfaction. Lastly, degree of match between prior expectation and perceived performance had a positive relationship to service satisfaction. Both theoretical and practical implication were provided based on the findings of the
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만족 마케팅에서 만족이라는 개념은 오랜 기간 동안 다양한 관점에서 연구되어 왔으며, 학자에 따라
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